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REPORTED fab dg STATE MARKET ING ECONCMISTS FOR THE YEAR 1947 


report of ovouwiod werk in marketing is for three groups of States - 
Southern, and the combined Central and Western. The list of types of 


Oe commodities included in the marketing program is not complete, but it 
yeare The excerpts 


a regien, and there- 
given during the year 
a part cular State. The program for any State usually is determined by the needs 
‘e me: Ss as expressed in calls for assistance and by the personnel available. 

lly the report for any one year is not a complete record of accomplishment, 

ch of the work in marketing is cumulative as in all ether phases of 


ere es been no attempt a summarize or give excerpts from the reports of 
reading ef a sample 


Be reports from. all States indicates ‘that all over the country county workers 
mn. active in assisting farmers solve marketing problems. 
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a market for a small 
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Connecticut : Marketing Soca: aS phan 
Maine Blueberry Marketing: «0.06 7+ Je uewe  « 

_ Maryland 1... » Market News Service. .. ee oe pele Ase A 
Massachusetts Assistance to Secondary Milk Markets. . Dey pli 
New Hampshire Frozen. Poods soo Hie  paam) wen ieeytt ence eles ane 
New Jersey Sweet Corn Marketing Demonstration 4) i s\seu 0 @ 
New York Fluid Milk Pricing - Poultry Marketing . . o 8 
Pennsylvania .§ —_— Assistance..to County Agents,. Methods and. Rosultg, 
Rhode Island .. Dairy - Poultry. ale) kai a Ned ae te ne ae 
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Indiana Cail BOC CNS tO) Schools - Tours.» 4 silie « 

Towa Thais Market News 8) are Maes ah elke ee 

Kansas bs Grain Marketing - Co-op, Blevatord.. 20 aaa 
Magia gan iyi ial Cooperatives (Organization, Accounting, Discussion). . «2 
Minnesota = Ten Years of Dairy Extension i.) 2 gow : 
Missouri Cooperatives’. (eh sie Mie) a he oi sie a eee 
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South Dakota ° Egg Quality Drivel sites. . Soran 
Wisconsin Milwaukee Wholesale Produce ‘Markét Project. 
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New Mexicv >" Fruits and Vegetables - Market News Service © 
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Washington arte Marketing Committees of Farm 0 izati 
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Poultry and 1 ena Ree | harketing 


A great deal of work ae poultry near producers in Connecticut wa 
connection with the dressing plant. In Sevtember, ‘leading poultry prod 
New London and Windham Courities formed a committee to discuss and carry 
Beer en adapted mainly me ieee meat producers. ia 
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Ses ahisly importante ° ‘In cooperetion wen the poe eee Seeuios: ae t 
Department ef Agriculture a tentative arrangement for obtaining and distribut: 
the latest market information was ‘developed. At the present time this pr pre 
not in full operation but it is anticipated that in early 1948 the BM. 
will be put into -effect. a 


The second phase of the work, that of ee ae of market egg - ee 
received a grdat ‘amount ‘of attention. in 1947. The 1947 Plan of Work ind a 
the Ber ean of seasonality was becoming very important. . Connecticut mer} 


They heave ‘been ‘So short that ‘marty ithe buyers who would prefer to ‘purchas 
Connecticut or New England ‘eggs ‘Have been forced te obtain their aptecoei 
other arease This is not a particularly healthy development from the stan 
the demand for Connecticut ears aoe ye the. summer material on the se 


pala Pe anes was held in the late. summer. 
October, ‘farmérs ‘held panel discussions on this same problem. 


The third category was the ‘use of outlook te 
Most of. ve work pone Ue ee Te of talks at eeney. mien 


and a few other Ae 


Blueberry Marketing 
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Mr. Loring, secretary of the Springfield Bank for Cooperatives, ¢ 
meeting of representatives of the blueberry ce-sps Monday evening, S: 
at the Hancock House, Hllsworth. The bank furnished suppere — Twenty-: 
there being four frem Chandler River Blueberry Co-op; twe from Pleas 
Canning Cempany; eight from Hancock County Canning Co.3 eight ‘from ‘St 
Blueberry Growers, Iric;' one from ‘Springfield; and the writer represen 
Extension Service. | 


Ss the group was ponents fenguavie = 
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: Be heeaee more. tatpecn ee ene ose hae 
hat this. Cave) be accomplished by getting the industry-to 
ay practice of paying growers on the basis of grade for their. raw product. 
ermore, the group felt that the cooperatives, because of the large volume of 
roduct represented or controlled by them, should take the lead to encourage this 
dustry-wide program of improvement. It was further pointed out that co-ops were a 

‘esponsible for the practice of paying for berries on a weight basis rather than : 
a bushel basis which in itself was a big improvement and resulted in better 

3 ality berries being delivered at factories. If they could do this the co-op men 

t ee they could bring about a grading system. ; 
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‘Intelligent marketing must be based upon accurate, up- -to-the-minute information 
means have been developed for keeping those who have products to market in 
ch with POMS EROS on the potential markets for their rai 
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eee: the year “ths aay: News. Ser ine in the State was expanded £0 include. 
the ees commodities: oe and peaches, tobacco, grains, and broilers. 


najor “radio stations in. the ‘clea! and mailed in rere es form to anyone 
oe it. ; i Sepa 


OA service was ces wg to collect information and compile data on the 


bafowastion, will eee the basis for.a daily report, the first of its kind. 

e issued in the State. This report of daily truck movements will be an 

rtant factor in helping ‘to. stabilize daily receipts and prices on the Baltimore ~ 
ete Truck receipts are estimated to amount to about 67 percent of the total 
ipts of fruits and vegetables in Baltimore. In the past no information has. ~ 
available on the eee er truck te a The ee of ees receipts, 


aie ae Sitice prices a in: ey and » demand ae in the 
market. 
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age bottling servicess ‘The ces was Caan at tit after the 
leve lopment along this: line in, the) market | of Fitchburg a number of 
: ae the extensien standpoint | the. success ful operation and development 
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A. Frozen Food Committes 9 = 0 hs ag 


The frozen food. committee of the University held a meeting on June 
discuss future work. It was decided to hold: only occasional meetings but — 
with the testing of new varieties of fruits and ‘vegetables for freezing! as 
on by the horiticultural department. We.met a number of times to judge ec 
quality of various varieties of peaches, berries, and other products. — . 
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B. Freezer Locker Plants _ Bt at Meee ph AS A Ae Sele 

A poultry producer at East Hampstead wished to consider changing a } 
handling poultry to a small freezer locker plant.’ Plans for the change 
prepared and a meeting with prospective customers was arranged. A sur rey 
peeapective patrons was” carried out by the ea our Re ete 


not as well attended or as vJebmprchetied ve as. pees had. no exhipiter so 


of phere and a further. step in. the development of the a 
| re 


a poet Peed and Froozer eee” RPS a es ae ee aR ane 
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a, Some time wos given ine ‘the year to copper etaaretee) for: oeiee “0 
use of, smal] processing and freezer Cee Frozen ere sce and er eake ec 
attention. 


_ this program sweet corn. ae" out before daybreak couse ene se 
ot. Ween with ae ined abel rushed to the ee Coope 


The program has ovat tea in. i erenene es aneans retail 38° ir ‘ jem’ returns 
0 the growers and in greater satisfaction to consumers + Or ; 


NEW YORK 


d Milk Pricing 

Testimony, Evidence on production conditions, costs and demand was presented 
veral milk hearings during the year. College specialists play no direct part 
‘ Tadd: milk. price determinations. But they are requested repeatedly te present. 


Money Coe theveollere and the er Hearings suena bes The conclusion 
16d was oe find some way to present the economic data at the hearings in such 


Milk Market Review. Several issues of "Milk Market Review" were prepared and 
ributed to dairy leaders during the year. This report carried timely topics 


Lve-State Pacts. ‘Some ‘discussions were held iene 1947 on a Five- State 


<A 


ing Ber btee:, Work on pricing for he year consisted of organization of 
committee of technical people from the College to consider possible 
isions to the Classes I and II pricing provisions of the Federal-State order 
“the New York Market. 


EP arkerine. of LEY mney and eggs was emphasized although not to the set 
ent of the other four fields. Here the College of Home Economics cooperated in 
: reparation of material dealing with the dressing and preparing of poultry for 
diate use, canning and freezinge A jointly prepared service letter was 

1 te mere than 50,000 persons. A number of demonstrations were given 
State in cooperation with the Home Bureaus and specialists from the. 

» Econemics. In the emergency brought about by the feed situation,, 
service cooperated with the State Foed Commission in keeping the _ 
on the evapo and price of poultry so as to facilitate the. 

The. Food: Commission He a and distributed many 


given, ee trends in. ne vores penne el 
and related data also were furnished. Bean any mua ha 


PENNSYLVANIA 


Assistance to County Agents. 


Dalry production and dairy paren ccs hand in Hai 
a production and a marketing problem’, Level milk production } has. a Ae 
as production implications. The culling: of low producers touches product: 

Management and marketing phases of the extension program. bit 


Because of these close relationships ‘between production and marke 
proven highly, desirable for county aay ae Hars Aisa ae spe 
ing: specialist meetings. — : ENCES 


' 4 , ri oo ae = 
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“aH Au vente local Ongena ee tlene and Bae 

| a | - 

ea | A large tee of our milk, marketing” work: is through! ‘ceoperati wea: 

_) agencies, Dairy Councils, American Dairymen' Association representat 
boards and milk dealers. We assist the, county agent in his Contac Re a 

local ee aa and pommerc eat pen cies « ) 
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Much of our outlook work, as we have previously exp ieinedes is asso: 
marketing, NEha sa particularly true of milk. Supply and demand: condi 
very “important bearing on ‘milk prices: because of’ the . extreme peri bil 
product. Moreover, feed supplies and prices, the cost of, farm labo 
availability of farm machinery and supplies all have a bearing on. 
conditions. Therefore, ‘much of the outlook taterial that is made avai 
news articles, circular letters, radio scripts,» Pennsylvania Farm Eco 
other means can very properly ‘be considered under. the. cater of a 
in pay marketing. fae Qui 


wily i 


An explanation of the intricacies of milk Bric tne under’ Podesed anc 
aa Mar 


control can be handled satisfactorily only through individual and gro 
and Ci Thee tines held by our milk Sm) Specie Mae oti 


f ‘ ein 


pees ants 7 evaluating results. “pla . PRO RUMCME  SP RR ENN ANNO CL oy 

she pe is rather difficult to ite taees our sirie, in mie ier eeee 
fact that the cooperatives with which we are working are. experiencin 
‘upward growth in membership, reserves and volume of. business}, our de 
meetings are well attended each year; and the average’ dairyman sé 
creasingly aware of problems arising ou of unbalanced productio 
distribution, poor quality and disorganized a 
credit. ney these Tovorable: dea hha : Aa ars we 
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RIOD ISLAND 


The emisetay seents and! Che’ RS Het Ee aets specialists have been furnished 
h information on egg prices, poultry prices, and feed prices; the trends in | 
Chasing power and the probable demand for eggs and poultry; and the trends in 
<sget ae of hens in laying flocks. 


At three hearings called by the State Board of Milk Control, two in Providence 
and one in Middletown, data on wages, feed prices, the cost off production; urban 
wages, and price trends were presented. A hearing at Fall River on amendments to 
the Federal milk Speen order was attended and the economic situation SENET gece: 


ae Pe 
) 


Attention has meee piven to seasonal price ee He the adjustment Ott 
oduetion in the nearby milk shed to the market demand for fluid consumption. The 
posed price formula for Class I milk in Boston has been examined and its 

visions discussed’with the secretary of the State Board of Milk Control and 


The outlook for milk producers and the shifts required to meet seasonal 

ands have been discussed with individual producers. Suggestions were prepared 
the use of the committee in charge of the program of a proposed northeastern 
extension marketing workshop planned for early 1948. Topics proposed were: 


Prices, price relationships and price changes; plans to encourage: the 
es of milk production to the seasonal demand, and the use of milk 
ean formulas; reducing waste and loss.in marketing fruits and vegetables; 
-and.futures markets. 


VERMONT 


- Outstanding in the field of marketing activities conducted during the report 
r has been the development of a sound pricing program for Class I milk. The 
‘tension economist participated in nine county meetings called last February by 
the State PMA for their community committeemen, at which he discussed milk pricing 
«ogy under Federal orders. At each of these meetings evidence was obtained 


ne eye market order. Subsequently, R. D. Aplin, Milk Market Administrator for 
er TA, oni ann a committee of nine, including two representing cooperatives, 


‘The committee included among its membership the extension economist. After 
months of work the committee issued a report to the industry on September 19. 


“Sons Co., operating in the Boston market. The Extension Service, thrcugh the 
sion economist, organized three regional meetings, which were attended by 
ximately 400 Vermont producers. The meetings were held October 8 in 

ington, October 9 in Chester, and October’ 10 at St. Johnsbury. The extension 


‘es Of the Class I pricing formula developed. Other features on the program |, 
1B pe escs of the outlook for manufactured dairy products by a representative 


Fi 


“Cauliflower Marketing 
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feraiecnente for State-Federal eopeetions ati Canaan Valley ¢ 
participated in with the Department of eet ee and the: State 
Agriculture, coope eee Srv es shies Ae ae cer . 


elie a i ‘ ae ae hms 


“Help was given in planning end’ carrying out the annvial ! 
Valley. The demonstration on prepacking vegetables Was ‘continued. | 
of materials supplicrs, commercial outlets, and a reliable farmer packer - 
worked out with the help of the Biers a and otfivers of the: Lo 


LEIS! aes 


organization. BN wg? 


Long and ‘continuous work with the Canaan Valley group has result 
closely knit group of farmers who are successfully marketing produce on 
considered out of season when their production comes on. The advance 
going along with the demonstration of prepacking, indicate higher - re 
pee ‘through this method of marketing.” The importance of wets 
been so forcefully demonstrated that serious consideration iss ‘now beir g 
Shea packing and large-scale refrigeration. Re Sinan, ‘a 


The demonstration in prepacking has received nation-wide a 
the first attempt to prepack | produce on the grower level. “Several 
have’ carried pictures of these. products and the story of on development. 
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Alabama 
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Georgia, Virginia 

Alabama, Mississippi 
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Florida 


~ 


Oklahoma 
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; Oeiscene Nes 738° a aya Sees operation 1 
put ‘nto operation in 1947. Plans have: been formulated for 
construction to begin in 1948. etl: 7 


than they did in previous years. This is due a the: additional experienc 
the plants have had in the frozen food industry and better manageme 
obtained ans ae majority of the plants. . Paria 


A total ef nine fruit,and vegetable marketing facilities have been pu 
eperation in Alabama. The marketing facility at Evergreen was completed 
into eh staan in ie | ‘The railroad packing shed is. ‘being used at i 
tt is tne opinion’ of those concerned that sufficient fruit. and vecstene 


marketing facilities have been constructed to handle the present ee 
‘situation. i hae ebay Wy fi AG . 


structed in Marshall County. - This facliany sls Pant Se epawe ee and i re 
poultry and eggs ‘from ‘feeder ‘plants located in Cherokee, Etowah, Blount UW. 
Morgan, Madison, Jackson, ‘and Marshall Counties. This facility was cons is 
at Albertville and was completed in 1947 except for the installatien of tt 
preirigeravion, which will be SPSS in early 1948. i 


structed in Montgomery County « sehe facility. is a cooperative ae: cope 
in Montgomery. The facility will receive poultry and eggs from the 
located in Augauga, Bibb, Bullock, Butler, Chilton, Coosa, Crenshaw, 
_ Lowndes, Macon, Pike, Tallapoosa, and Monbgomery Counties, The Mont go 
was completed in 1947, except for the installation of the refrigerati 
De ore in Hee 19S. 


grade, and pack eges Carr metiets The dirty, Beer and culled bees 
_ be broken and frozen in the area plants or shipped te a commercial pl 
} eae 


Seed prying | a . ie 


The Experiment. Station has a research project an) inbevenon to 
best ‘methods OL; cleaning , drying, and storing seed. The project» 
as rapidly as possible in an effort to meet more of the probate 
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| “Bach county. in ‘the’ State has a marketing | omit toe. This conmeees in some ‘ 
istances, is a separate committee, a subcommittee of the farm Pea eae or a 
subcommittee of the county agricultural planning committee, 


The duties of the county marketing committee are to carry economic information 
hilo) the farm people relative to outlook for various commodities, the operation of 
various government support programs, recent market developments, and other infor- 
mation of this type that might be necessary from time to time. They also rendered 
-assistaice in adjusting production and marketing programs to meet anticipated 
demands, market facilities, and the ability of the county to produce these com- 
modities. ; 
| Nghe: most active Lea ee committees in the State are in counties in the 
"Northeast District. The marketing specialists met with the committees in all but » 
two. counties in this area. J. M. Thomason, the district agent, was very Gaede 
and active in promoting this work. 


(The marketing acommittee in each of these counties was selected by the csunty 
agent, ‘The committee was cemposed only of farmers with the county agent acting 
ain an advisory capacity. All marketing problems were discussed at these meetings, 
but a major portion centered around cooperative activities. Definite results 
_ from these meetings and other activities of the marketing committees are as 
follows: (1) Improving the soybean marketing program in Clay County; (2) planning 
_ for a seed marketing program in Clay County; (3) establishment of two cooperatives 
in Clay County; (4) organizatien of a purchasing cooperative in Green, Independence, 
Fulton, and Cleburne Counties; (5) improving the soybean marketing program in 
Greene County; (6) planning for improved rice-drying facilities in Cross County; 
(7) improvement of strawberry marketing in White County; (8) starting a cooperative 
egg-marketing program in Fulton County; (9) carrying on a good educational program 
on the fruit and vegetable labeling act in Cross County; and (10), establishment 
of a ae ‘gin in Woodruff County. 


Results of this type indicate that this is definitely the approach to the . 
marketing problem at the ceunty level. 


FLORIDA 


be i: The Florida Citrus omission is. ie State agency charged with the demand. 
ey patating job. ‘Every assistance possible is given this group by the Extension 
Marketing Economist. Meetings are attended, contributions as to crop conditiens, 
grower attitudes and reports on educational activities of the Extension Service 
ih are furnished from time to time. An effort, too, is made to acquaint county 

fe agents in citrus counties with the programs Nef the Florida Citrus Commission so 


hey | in, turn can advise citrus growers. 


The Commission, in addition to advertising Fiérida citrus, has a number ef 
dealer service men located in various parts of the United States who help re- 
tailers and others in their citrus merchandising problems. The Commission, with 
the aid of organized citrus trade groups, has tried to stimulate demand by 
cooperating with various school groups in school lunch and in nutritienal experi- 

sponsored by school - ‘authorities. .It has also tried, through research by its | 

-sonnel, to help finance research agencies, schools, etc., in finding other - 

tras and citrus, products, 


Meee i Federal marketing pene nent in effect de ead to hold eff the 
Ss rable grades and sizes. And, toe, there are the Federal surplus © 
tik nN Ret NtE j Aah i 
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pies ee Fresh: citrus ae ana is Limited to 
; movement is: under way to amend. the. law so as: L 
PoNDL ely controversial movement.  Canners ne asetueas are. divided. 
such a program would be impossible: to administer. ' 
- make known arguments in favor and those unfavorable so ‘that ‘those concer Wh 
better deere: what peenacn ‘to ep ae erie 4 i ene ce ible hh pe 


1 


‘the Exténsion Economist: Ln iorkevine Be ae ‘meetings of he ‘control om: 
mittees, contributes to discussions and aids in. disseminating results ou ctio 
of the committees. An effort is made to note Br Bane for and against j ‘op 

Oe them ‘available te ‘County Agents. ce 


| Just recently the Indian River District problem of having a ererents gradi 
practices became so intense that a referendum was: submitted to growers and ae 
and the marketing agreement was amended to give. that area, an ‘opportunity tc : 
separate: rulings: if the control committees so. voted and the Secretary of Ag tel 
approved. This action has caused other areas to suggest: changes mare al aptab 
_ their special condition. 


‘No ais has. been made of ee ened o citrus trade. groups. ea 
fresh fruit citrus trade groups: and a Canners. Association, Just. oe eee 
was a move started to organize a second cannery. -BYOUP. This. ‘Tast) group ¥ 1 
particularly concerned about the. ee of the cash buyer in the citrus wor, 


Cee Coie ‘GEORGIA - 
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io Ge Garner, Pet oat orn augue ane speciale ge We. Fitch, pay ope 
and H. Bs Henderson, Head of the Dairy Department, College of. Agriculture 
worked closely together. The. Milledgeville, Thomaston, Newnan, apes 
Cedartown, Quitman, Eastman, and Douglasville dairies are operating now, There ar 
now sixteen dairy co-ops in Georgia. Much of the time this year has been taken b} 
‘by these cooperatives. These new plants present. many problems at ‘the start ntil - 
they settle down and have secured a capable manager. All of the cooperative ik 
plants in Georgia have been visited, most of them several times, cand worked wi 
them on general cooperative problems. ee gs | ! ae 


We have used the results.of the careful. uae mane in 1945, eae one: help 
Mr. D. De Brubaker of the Farm Credit Administration, rotoal phe cooperativ mi 
plants. in Georgia, and the one at Chattanooga. This has. helped. the plants and | 
| given us: much needed information;’ Results of. this study are’ being used a grea 
| ideal to interest other groups in: setting up. sound cooperatives. © A ieee > 
a made. ‘this year with Donald E. Hirsch of FCA, but not. yet. finished. 


The Extension Service has assisted every sooperative mitk lant in'Ge rg 
| handling a cal of. approsimate ly six million dollars worth of milk. 


Vegetables ny Bee ge HOPS ia Pl ae 
In Appling Beend for ees feat: hae in the history of the st 
Wcarloads of sotip mixture were loaded. . This soup mixture was the 'o 
project which was set up.by the Extension Service under which rules 
nere established as to the production, processing ,. and marketing. T 
Jan Appling: County in this project realized more than $20, 000° cash inco 
joup mixture project. Practically all of this money, aL Oh the ‘exce 
id for cans, was kept ee, at home’ in: ‘the: communities, 


iets were grown on the farm and all of. the labor in cennection with processing 
€) for market was done by local farm labor. It is hoped that this - 

ect will spread to counties throughout the State and become a major source of 

income to Georgia farm families. 


KENTUCKY 


Farm Supply Cooperatives | 


__-—Rapid strides have been made in the development of farm supply cooperatives 
in Kentucky. With the new technological developments in agriculture such as the 
use of hybrid seed corn, greater use of power machinery and development of new 
seed crops, farmers are spending more and more money off their farms for supplies 
nd machinery which is used in the production of their crops. It follows that even 
small savings made in the purchase of these items can greatly influence the net 
income from this farming operation. Farmers have felt that ofttimes the cost of 
many of these items such as feeds, seeds, fertilizer, etc., are excessive and that 
the quality was not always of the most desirable standards. Southern States 
Cooperative, with headquarters at Richmond, Virginia, is now extending its coopera- 
tive supply service throughout the State. . Guidance from the specialist in this 

_ Department has been sought and has been given in the development of this program. 
Cs It appears that a sound program can only be developed by well-informed local groups 
_ who are well aware of the needs of the community. We have endeavored to develop 
local leadership and to insist that such local leaders be given the determination 
S of the type of service to be rendered in any community. Wherever feasible, local 
_ farmers have been encouraged to set up local cooperatives for the distrbution of 

_ Southern States supplies, as it is felt that many services, in addition to the re- 
_ tailing of Southern States supplies, can be rendered by these local cooperatives. 

_ This work has required the constant attention of specialists in this Department. 

_ Fully locally owned and operated cooperatives are now operating in 17 counties in 

_ the State. Most of these developments are of recent origin, but operations up to 
date have been encouraging. 


Strawberries - oy 


_ Strawberries are the most important cash fruit crop in the Purchase Area and af. 
practically 100 percent of the commercial production is marketed cooperatively. 
During the marketing season, the full time of a specialist is required to assist ay 
in meeting marketing problems and in the carrying on ef educatisnal work relative a 
_ to the Federal State Grading Program. Strawberries are marketed frem three other af 
areas in the State and all strawberry productien areas receive attentien at that 
time. .The total number of carloads or carload equivalent shipped by truck during , — 
the season was 737 as compared with 256 cars the preceding. season. Shipments from _ 
the Purchase Area were considerably larger than those of last. year. In addition to — 
yhe fresh fruit shipped out of the area, an: increasing amount of strawberries ve 
(about 3 million pounds in 1947) were diverted to processing plants. The expanded 
use of strawberries for quick freeze and other processing is the enly new develop- | 
m nt in this field and this phase of the program will receive increased attention 


this next year. 


LOUISIANA , oa 


- Through the combined efforts of the Extension horticulturist, ‘the county agen 
icoln Parish, the State Market Commission, and the marketing personnel of the 
on Service, Louisianats infant peach industry marketed approximately 47 pe 
ts entire crop cooperatively. About 25 percent of all supplies for # 
uction and harvesting of this crop were purchased on a cooperative basis. 
ers Associction con ucted 3 grading and nockine cho- 


peacties as "tree ar fruits “The ability oe Ute Bee opera. 
to grade ‘and pack. out a more mature fruit accounted largely for its 
marketing program. a 


Age capital indebtedness after its first year of opeetiene, 
strawberries 


Louisiana's hota 12 million dolar strawberry ‘crop. was reduced ath @\ half 
during fae ne due to unseasonal rains‘and frost damage. Yet the Louisiana ‘Str: ie) 
Selling ‘Exchange, a.farmers' cooperative, increased its total volume to the exte 
that 80. percent of all carlot. ‘shipments sold in this area were sold on the floo 
of this cooperative | strawberry auction. This: association has made great . stride 
in the past five years. Each year this cooperative ‘auction has returned to the. 
strawberry grower a greater Beh Nee of the consumer's dollar than any other 
marketing agency in this area. This organization not only acts as the selling 
agency but at the ‘same time executes a price support function by buying berrie i 
its own account. when prices become unfavorable. Approximately De percent of al 
supplies Lox. the production, harvesting and marketing of the 1947 crop were pur- 
chased cooperatively. 
Sweet Potatoes 
: ‘Asa result of the weevil embargo, Louisiana sweetpotato buyers were x 
ceptionally hard hit in the. spring of 1947. Two large sweetpotato cooperatives — 
found themselves with several thousand bushels of good U. S. No. 1. potatoes which 
they were unable to ship; Four thousand bushels ef these potatoes were. placed in 
8-pound | consumer packages; Through the aid of two chain stores every good pot 
from both these cooperatives was sold at a premium to Louisiana housewives. _ Wg 
the present time one of these cooperatives is merchandising 20 percent ee ‘this i 
eats crop in a consumer package. , 


MISSISSIPPI 


Seed Marketing 


gua tan County. Seed produced for.market in Quitman County is naeseea 
through the Quitman, County Farmers Association (AAL). The farmers ow this i 
have been growing seed for market for a number of years; however, the facilitie 
for handling seed were inadequate until an organized production and marketing — 
program was inaugurated in the. . fall ‘Os Bi A new concrete warehouse BS 


| dpevation.. 
| following: — 


White. Piever | 18 51,90 os Pe ia Sr iner er LOO. 
Wheat & Vetch Mixture ven 661 ; Si 1ss.00 
Oats & Vetch Mixture 584,114 Snir mee eel. 
Lespedeza 82,607 Meg rey freelance 
Hairy Vetch & WW Peas 211 sob) a i220 A600 
Beans 339,675 | 16 /983200\ 
Oats 663,675 Bony au 110, ea 
: 217,59 Pigs « 


livar County. eners in the Angecdaite ‘community of Bolivar County became 


sted in the growing and dehydration of alfalfa for the market, This interest 


ofit to growers and also that the entire operation could be handled with 
nery instead of labor, With the assistance of the Marketing Department, the 
sedale Alfalfa Dehydrating Association (AAL) was organized with fifteen aver 
‘owers planting 450 acres of alfalfa for this program. Two Beaird dehydrating 

/ and the necessary harvesting and grinding equipment were purchased and the 


_$ix hundred and sixty-six tons of alfalfa meal weré produced and sold for 
e This program will. be enlarged in 1948. 


NORTH CAROLINA 


Stan 1947 the major Sceiyitics in cotton marketing work were along the lines 
Pr seed placement, Smith-Doxey Classing, 4-H Club cotton oe nae 5-Acre cotton 
ntests, and cotton cultural Dreiser " 


ea ‘The cotton-marketing activities of this project are largely worked out through 

the ‘Smith-Doxey.. Cotten Classing Service. During June, July, and August, all the 

major cotton counties were visited. The county agent and the project leader 
isited ginners and producers and discussed with them the advantages ap ih selling 

ton on grade and of taking advantage of the free classing service. The ginners 

each ‘county were aided in preparing the bonds which are necessary to participate 

- in the / program and the county agents were given instructions on preparing the ap- 

_ plication’ for the free classing service. During the fall of the year visits were 

-. made to each of the ginners taking samples and each sampler was instructed on the 

proper wey of taking and preparing samples for shipment to the ene peane office. 


_ ‘Through news articles, circular letters, and visits, farmers were encouraged | 
to take advantage of cotton classing. The program, however, did: not. prove as 

| popular this year as it has in the past because cotton was selling far in excess 
of the ‘support program, When this is true, farmers are not inclined to hold 

o, ngs and for that reason the class is of less value to them. 


: _ Even though there | was little Pa eraad in the 1947 classing | program, we still 
classed. approximately 3,000 bales more cotton than during 1946. ‘The total samples 
classed to date for ee is 32;377. During the, fall:of the year the cotton 
samples from each county were summarized every two weeks and a report was mailed 

) the counties showing the samples | classed, grade, gin preparation, and staple 
sngth. This same report was furnished the extension engineer and the secretary 
of the North Curolina Ginners Association. In many instances this report was 
elpful in locating gins that were reducing cotton in grade on account of poor 
paration.. 


‘ : 


‘Three years ago, the cotton warehouses of the state were filled with cotton 
and many growers found it difficult to place cotton in storage. During 1947, the 
houses have been. practically empty, and. Ses of the warehouse ngniagens would 


me some SveCwacTMENts storage POU Mons 


Livestock’ Harketin 


nal eens ate lene Oman oie GLty : Yards since. 1931.6. During this. per 
‘been. a leader in providing producers with (1) better services in, selli 
(2) refund of commissions where it is earned; (3) order—buying service 
sales are made in other-markets when it appears that it would strengthen » 
market; (4) establish feed yard where stock feeders could have cattle custom 
(5) provide Alves tock: ee Ron carry on other activities for the ‘livestock 
The Renal en. Service assisted this Association Pirodened the year. a 
ferences and meetings of Be ne 
This past year the manager felt ee many .city business men ‘were misit 
about the cooperative way of doing business so he invited a. couple of hund qd tc 
dinner and secured Roy Miller, Manager of- the American’ Institute of Cooperat 
come and talk to then, after getting their views | and questions, 


Beet ova ee 


‘ party aan aey 8 meebine was neta with the grain industry in Enid, Ok a 
The purpose of the’ meeting’ was‘to consult with representatives of” the grain x 
in setting up the 1947 Extension Grain Marketing Program. A three-point prog 
was: agreed upon as 4 program having the support cf the trade: (1) Millers and grai 
_ handlers will -coeperate and assist in making ~ available good quality seed. wheat 
_ farmers; (2) terminal elevators will cooperate in binning different wheat variet: 
separate as indicated by. ‘the’ reports from the testing’ laboratory. Producers. will | 
_ be encouraged to‘ grow varieties of wheat having desirable milling and baking - 
— qualities. ‘The group recommended that grain-grading schools be held in ANT 
oS ee at Hebert, Cen Alva, Buffalo, and Blackwell, Be ak SE 


Grain-Graging sehools es 


Grain-Grading Schools were held at the time’ sea Bas recomended ae the 
committee referred to above. Millers spoke at each meeting and grain dealers 
cooperated in the grain-grading schools. Attendance at the schools was as foll 
Blackwell ~ 763 Alva, aT Bufflo ~ 685 “Hobart - ae and Clinton, - she Hoke 
attendance was ale Heeb 354) 


“SOUTH CAROLINA 
COOPERATIVE MARKETING | 


the ae plan for cooperative marketing hoe Agen oe (1) a hee Be e 
en tives to eeeeced and thus be a aor een 0) new nee and. 


One eons erat in the scténetin ieee division | Wevotes his, 
tire time to tect with ate Ns and practically all requests: of thi 


| Baas similar Pee securing ee adopting - Bye 

Brie ing ‘marke ting agreements, installing patronage record systems, making the 
quired internal revenue reports, and preparing annual operating statements and 

ance sheets. Established associations are given assistance in the same lines as 

ell as in membership education, board of director analysis of statements, and_ 
gets wee future expenditures. 


oo SORA a of the Division of Marketing 


ee ‘The work of the Division differs from most other Extension departments in that 
aa it deals with practically all farm products. While special emphasis is given 
_ seasonally to particular commodities, members of the Division are called upon to 
engage in activities which wander from the field of specialization, To illustrate. 
the Division is called upon to assist in the marketing of the multi-million dollar 
peach crop and’ it may also be asked to consider the disposition of a few quarts of 
oats! milk for an obscure producers; it is called upon to prepare a marketing 
olicy for the State of South Carolina and also to assist in freight rate schedule: 
This variety of activities consumes a considerable portion of work time and is 
difficult to report. 


TENNESSEE 


‘This is the Preat yoann year that cooperative wool sales have been held. 
Mr. Paul P. Hite, Assistant Specialist in Sheep husbandry, gave the Marketing 

_ Department his full cooperation with the wool sales. The results of our wool 
marketing are given here for the purpose of keeping a permanent record and to in- 
re dicate: the Bie from year to year. 


‘A Neotel of 27 sales were held through which 1 (527 growers sold a total. of 
- oie, 281 pounds of wool for an average price of 49. 25 cents a pound, or a total of» 
$119, M2) « 64, with a conservatively estimated saving of bh, 845.62. 


a lecenesaeite ea sales have been held for 29 consecutive years, during which 
period a total of 855 sales have been held, through which a total of 9,870,855 
pounds of wool has been marketed for the total amount of $3,819,161.78, or an 
- average price of 38.68 cents per pound, with an estimated bored saving of \) 
ov $294, OPM 6h. “Phe first year ='1919 - only 31,377 pounds were sold for 189 
_ growers, which was the smallest volume during the 29 years, The volume sold throu 
these sales trended irregularly upward for 25 years, or until the peak was reached 
in 1943, when.a total of 1,058,604 pounds was sold for a total of 6,466 growers, 
and Phen HG. prot average pri ce for this period of 52. 62 cents per pound. Since 


ae or 1922, _ But it should be noted that in 1947 the total volume increased 
_ substantially again when 1,527 growers sold a total of 242,281 pounds, which is ath 
increase ‘of 49.08 es in volume over 1946, And indications are that the 


TEXAS 


- ser 
Reber y rs 
' 


ion Service personnel in Lubbock County, Texas, and the 10 counties 
that area and the personnel of this department cooperated in organizin 


Coonan, ne service. groups. i Y 
ny eventually to sell. these’ groups: fot, oa on a Fy hao ean was 
ae a Have béen doing: in’ the past. . This was done. through SOLS ee 
articles, educational material printed by the Extension Service, 
‘Some’ of each: of the three previously mentioned groups were in: terion 
_ meetings and all of the material was given with the idea ef being of value 
or all of these GTOups . Such programs as have been discussed in the ‘Lubbo ur 
are now operating in thé Denton area and also in Milam. County . Preliminary work 
_is being done to further such programs in Lavaca, DeWitt, Fayette, wae Har: 

, Willianson, Shite and Brazos counties. ary: 


By Cooperation’ with Aber eens on Bese ene Pertaining eh. Baars feito 
ie bO Me SEE HERES , iE eee and Bere) et i Ker A ath nee Fas 


the program eutlined by the: Lessee of. this: pliant tue ete is Cee poseibiee 
two people to answer the requests and promote a program as broad in scope as the 
ene outlined in the plan of work fer 1947. The Poultry Department . of the Exp 
Station of Texas A & M College and the teaching department have. cooperated cl 
in the promotion ef the poultry program. The State Department of Agriculture 
many other State organizations have. co together for the betterment of ‘the- 
ery. ‘ 


, This department has cooperated with the Production and Marketing Adninisti 
the National Poultry and Egg Board, and the Neer ce naan Federation from < a 
national ieee a r 


i hel ackine'rs Association, Texas “Hotel Recootuerens and Texas Restaurant Asso- zi 
ee ciatien have been cooperated with to the. fullest extent. | eine 


ey 


‘The Vocational Lage hapiaee peuerenent: ‘of tenes, A&M College’ and personnel 
throughout the field have worked closely with this department in many places” " 
throughout the State to SUG the cause of hit ee of ee ne 
pee try airs a 


VIRGINIA | 


i an Peek peta priinarily an arranging for the iene ef 28 stripping 

sorting demonstratiens in cooperation: with the Tobacco Branch, USDA, in. 
sreparing tobacco for market, held in 10 counties; the reorganizatien 6 ef EHe! 
sun-cured: Tobacco Growers and ety reactivization by PAyARE State a 


peeuis 


orders, prices, hearings hcl Manis Illinois” gia he 
roblems, facilities, cooperatives Missouri, Kansas, Ohio, Minn. by 
RS og a Pi Aceay ce Bh oh Iowa, New Mexico. _. 

Li ty improvement 3 Be) tip ; Ohio 


Die Dak., Kane ais MINN 5 2772 Ss 
Mich., New Mex. 
Minn., EAS igs | 


: 

- Ohio : a 
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“ILLINOIS | 


Dairy Marketing 


Presentation of Milk Marketing In Information at ae Federal ‘Bearings in: Chicago’ and 
Quad-Cities, “March oat ant article in in Illinois is Farm Economics. of December 194. 
and January 1946, entitled "Effects of Changes in’ Seasonal Prices on Seasonal Milk 
Production in the Chicago and St. Louis Milksheds," presented facts showing the — 

tendency of seasonal production in these markets to be widening, thereby causing 
ue surpluses in some months and shortages later in the year, This material was. 
presented at two Federal hearings dealing with Chicago's milk orders. ~ Seasonal 
premiums which had been 59 cents above condensery prices for May and June and 70 
cents above condensery prices for the other ten months were increased, effective | 
September 1, 1947, ‘70 cents for August to November, with Doo for other, months | 
kept at their previous level. a 


Monthly Charts to Newspapers. In response to the request of farm adyie bel and 

$5 Illinois dairy cdoperatives, in June 1947 a series of charts and: legends was 

an prepared for distribution to farm bureaus and newspapers. At present these: APS. 0 

being distributed sae ay to 325 papers thi rough the office of the eee ela 
aes editor. os Sake 


i 


Bloomington Gonrercneee on Consolidation of the McLean County Milk Producers. 
Association with Prairie Farms Creamery of Bl foomington. — ‘In the latter part of 
‘1946 a study. of basic factors affecting p: prices of milk and cream in the Bloomin 
milk and cream areas was made at the request of the two producer associations _ 
operating in these areas. The results of this study were presented in a ten-ps 
mimeographed report in December 1946 and later presented at a series of five — 
meetings to the committeé which had cooperated in making the study, and en 
the membership of the associations. Facts set fortn in this study were used-a 
basis for considering the consolidation of the two producer associations. Sit 
that time the milk producérs voted to discontinue their own association and 
come part of the Prairie Farms Creamery of Bloomington. The creamery, in turt 


voted to accept them as part of their organization. 


Midwestern Milk Marketing Conference. This conference, consisting of dai 
marketing speciailsts, cooperatives, and State and Federal milk price-making 
officials of 15’ States, met in Urbana for two days in April 1947. The purpose — 
of this meeting was to set forth facts which will help answer current problems | 
based upon vrescarch studies of the various States. niger ao 


Btate. or Pepional: ue During the. year three talks were given at 
annual meetings of aha te or aaa groups. See a ae 


INDIANA 


a Extension Activities Held at the County Level 


Rice Des mee. agent. 
devel include; 


or se ubd OshenETOn are carried by those ee are, in a aa 
way, known as schools. Conducted for the most: part during the winter 
Season, these schools may be set up in varying lengths. and in various 
combinations. Thus one-half day, one day cr two day sessions may be © 
arranged with one, two or even more of the State staff participating in the 
county school. One or more subjects may thus be treated under the one 
_ organized school. Some of the schools may be set up under the old established 
Farmer's Institute organization, which may or may not relate directly to 
organized extensicn projects within the county. During the past year, 
assistance was given to 12 schools arranged! by the State Extension office. 
Attendance at these schocls totaled 962 persons, mostly adult farmers. 


A related activity was a series of meetings or schools sponsored 
_ directly by the Agricultural Economics Department, designed to give special 
help to groups of young farmers within the counties. Altogether a series 
of six meetings was offered with the subject matter in each handlel by a 
different specialist. Each county interested secured an enrollment for the 
series and then selected as many of the subjects as were considered applicable 
to the needs of the enrolled group. ‘While many of those cnrolled were returned 
service men, ’no restrictions were made as to eligibility for enrolling. The 
age range for the most part was from twenty to thirty-five years. The 
_ marketing specialist used as his subject, "Basic Economic Conditions Relating 
- to Livestock Prices." A copy of the miméographed material used as an outline 
for discussion is attached to this report. A total of nine such meetings 
was held with a total attendance of 565 or an average of 63 per meeting. The 
‘response to this type of program was very gratifying as an unusual amount of 
interest and discussion characterized the meetings. 


‘B. Market Tours. One of the most popular and considered one of the most 
complete market extension activities in the State has been the organized 
livestock market tours. These of necessity were discontinued during. the 

war years for several reasons, such as the restricted transportation under 
gasoline rationing, the shortage of personnel under wartime conditions, 

and the inaccessibility of packing plants for such tours during the period 
of government control of vital wartime industrial plants. With the resumption 
of more normal conditions in the markets and packing plants, the marketing 
extension service has-been’ deluged with requests for'market tours. At times, 
chiefly slack work seasons on farms, lengthy waiting lists of groups waiting 
for tour dates accumulated, Quite a majority cf these were specially 
organized for groups of young farmers whe were interested in becoming 
acquainted with market organization and problems as ‘well as PEO ee 
aeappe  28 for their a ate farm produghe. 


The Srogram was aii ved so that the groups were present before 
8:00 A.M., when they could receive an explanation of the organization and 
operation ofa large primary market, the contributions of various agencies 
on the market, and could then proceed to the market itself to see price : 
“making and trading methods for the different classes of livestock. Follow- 
ing the study of the trading itself, grade price demonstrations for hogs, 
_ cattle, calves, and sheep were presented so that the group could appreciate 
the variety of grades represented in the market. Weighing facilities and 
/ methods ‘were séen first-hand and explained: for the groups after which the: 
ee ae and grading of livestock for the various slaughter demand was 


oe ‘In the concluding - forenoon seasion, the groups were. reassembled® 
‘ 4 ‘ 4 1 : ; rt 


seen. In the ed g a ee al hae plant is 1 ‘visite 


- -processes of. slaughtering, processing, and distribution as p 


and explained in detail. ‘Further work is. given, on grades” and prices of 
they relate back to the os a yeatack, OG bee 


Ns ~ 


plant, so the cer OTE is not only. ES to. the ‘group, but also. 
value in relating ee considerations to farm operation. 


IOWA 


the great need which poate eroreee itself when controls were lifted, ‘granted: 
prepare for just such a time. The expanded market reports on the Interior Lamb 
Market got under way last year. Preliminary work on a bi-weekly report cove! 2 
the Iowa market for eggs and live poultry got underway duly il, 1946. 

reports were broadcast December 4, 1946. 


Karly in 1947 the grain elevator’ cba ae Towa requested more current 
on grain futures and cash trading at Chicago.. Through the cooperation of the 
_ Federal- State Market News. Service, the Grain Organizations Of the State and WO 
market quota tions are available each 30 minutes. throughout the ae day. | 


t 


LBecuects! for more sae ceee ee, on the futures. and cash market on butter 
and eges continue to increase. Funds are needed to secure a ticker service 
Cee the ee Hereantile eee activities daily. The, deased wire 


Tr more eae AECL. en such dohteetan more “market 1 news: ‘coute 
secu a for Towa ees and: ae ee Di it would also. improve “the servic 


4 


; eee Mase worked: th: severe: edoperative tees associa~ 
S reorganization problems. The associations at Kanorado and Lincoln- 

Several other associations were assisted with — 
en tions: “On ‘their a eet problems. Much more work along this line needs 


Aare 


ee are many Ecopernhiae: élevators in Kansas that were organized thirty or 
ears ago. These were all organized under the Cooperative Societies Act... 
ations organized under this act cannot function as well as if they were —.. 
zed under the Kansas Cooperative Act. In addition to the need for charter 

3s many associations need to amend their by-laws in order to become true co>. 
atives. ‘This would also stop many cooperatives from drifting to stock «°° ju 


Py 


The work of the grain marketing specialist has dealt primarily with outlook 
grains and feeds, grain grading schools, and visits to grain elevators.. The 


bs Improvement of the quality of Kansas wheat. 
2. Educating grainmen to make more accurate use of the Federal 
'-- grain standards. ve 
3. Teaching farmers pouee ee Rene of harvesting, handling, 
ie and marketing grain. 
4. Keeping farmers informed through the press, radio, and pees are 
as to the supply and demand conditions for grains. 


' 


" Bworday ‘district Re SPORE for Extension personnel for the purpose 

iving background | economic information. A staff of five or six commodity. 

pecialists was uséd in this two-day school. The resident staff of the Department. 
oe Economies gives: full agsistance 0 this training pre arats. This aye 


t Bat. feeb le’ is Eee ogieds Thetetors) ee as. at this meeting that the Leathe 
ey to adjust his thinking in line with changes” in Saehine economic 


mers. The: information ‘is’ rueed constantly. in helpline phe aicees plan: theie 
ion } program, as well as: assisting them in their purchasing and marketing jobs. 
ont’ time is given following the presentation of each commo di ty report for: 
sion of the “report in as beeeee a detail as desired by the ReCHGE a ; 

rag ~ County and SOuainaey outlook meetings are conducted for farmers. , Bwoss hod 
if oy methods are. used in | handling these meetings. In some of the counties. 


pepemiete covering the eight palmnaeetee devoting about 15 minutes to 
The second type of aes meeting is held in connection yeas aay 


Sr ; . digs ct oe LEG Cae ae 


Pinkney a y 

crop rotation peeidine, fon’ an cee tee weet to 

The dairyman then may go into a feeding program showing the rele 

different kinds of feed, and the acreage necessary to carry. the. dairy pro, 

_ marketing specialist then covers the feed situation from an economic sta dp 
pointing out the best time to buy any feed that is necessary to ee 
type of meeting was found very popular this year with farmers. 

cane La ae Fataleiaat specialist, and agronomist correlate in’ 


2 eka 


; 3, The third major job is to ee ‘the sunt count up- to! dnte. cae nom 
JAnfoxm tion, and supply a sate flow of follow-up material. ‘This: followeup 
material included: % 
A Weekly Trend of the Market, eeananed by Hae rosident start of th 
ea of Agricultural Economics. Ha came 


2 cs 
i 


Looking eka, in Farm Marketing, prepared woolly by one of the 
marketing specialists. ae , 

ee Die Agricultural Situation, prepared monthly and relvased at the 
first of each month by the Department of: Agricultural | Economic 


The Commodity: Outlook Report, released periodically at. che fine that 
the producer is ea ae ens ‘production: Die for that partic le 
commodity. ; 


MICHIGAN 


Interest on the part of our cooperati ve associations 

os Internal Revenue Department: is causing many of them to. examine ae : 

tructure. Over 200 of our cooperatives have adopted the revolving plan. of i 
gonization. “Many of our coopera ative organizations | in Michigan were orga 

a 1916 ‘and: 1919 and, as a result, they are at ‘present having to renew the 

harters. ‘hxtension specialists: have ore much Fo ee along these dine 


esate esta seen | given ane mejor. commodity avenenaes and 3 
yoperative assdciations: ‘in matters of accounting and ‘business arfalysis.— 
d of ‘business: ‘analysis this has involved the matter of. proper ¢ na. 
urces of finances, and so forth, and assistance in ‘analysis, ‘of income 
5m the darge. number of associations working under the revolving capital plan 
has come a eres nuriber: of requests er assis vance in Meas. B t nage 


f 


het: 
Wad ic 
CNet 


‘project ee Ue meetings fore been | held, ra 16 counties. 
meeting of the county community chairmen who were charged. ‘with 
the’ commodity committees of the Farm Bureau groups was held. These 

. es also been given assistance in _ the preparation, of information for use 
an heir discussion meetings. 


Michigan Potato Development Association, mentioned in last year's report has 
Loyed a permanent secretary and is attempting to build up their eR eT ae 
y have prepared a seal of ‘approval that is used in connection with their 
icity on potatoes, packed to meet certain grade requirements approved by the 
Ssociation. A survey of the services of the Michigan Potato Growers! Exchange 
eo. started during the ee and will continue over into we next year. The 


. p Schools 
Schools for cooperative managers and directors have been held at 6 points in 
State eae Caen This program Bae Nee over Io means REO and is proving 


ne ae 


Year Summary of Extension Work in Da airy Marketing. The field of dairy 
ting was wide open in 1938. Because a large “percentage of our dairy 

ducts are marketed cooperatively in Minnesota it was clear that work should 

- done with cooperative creameries and cheese factoriese Information was 

eady available from a research study of creameries. This was supplemented 
merous county and regional surveys made by Extension and Research IMarket- 
ecialists ‘(in Watonwan, Houston, West Central Minnesota, Scott-Carver 

ind s utheast Minnesota). This information was first presented at annual 

om mery meetings. Much of the information obtained from these studies, together 
the early experiences and visits at creamery meetings, indicated ene these 
30. iations were greatly in need of information about: 


WR and Set ay requirements. 

Financial statements, financing and records. 

“Reasons for variation in operating efficiency. 

“Responsibilities of members, directors and the management ‘ 
gel ekats creamery « 


Reasons for price changes - narketing trends and dairy 
gi outlook. 


assistance and information given at ENE ee meetings ° Was . frequentiy 
al nature, and it soon became evident that more specific help had to. 
the ‘program was to be of maximum effectiveness. Directors of co- 
are local leaders elected by the people of that community. To,make 
leaders this Specie lien: and some county agents experimented and 


a a “At goer Geeela ga: it oe ot ; 

creameries: that there were many common. problems. 
wide meetings came Tale ats for tor kes, peat help ot as 
Of Cha tae meetings. 
marketing’ works, sos work is aes through | owe ee leader system 
board of five or seven directors eae from 50 to. 500° or tc 
community. 


these special groups. A rather definite Reon fon ce dairy market 
has been SUE aaa ala as a result of Nees developments and RPE rnc 


‘Stockholders neetings of creameries and milk plants - annual and — 

“ "snecial. Wee ; aa 

Directors reer - county-wide - series of educational meeting ic 
.or to discuss special problems. ri cory uae 

Doenecere meetings = individual. Boards. Go aauiy ae discuss. 
special problems. sok eae ai 

Special industry meetings 


on marketing trends and dairy outlook. 
Radio: ugegcas ts - same ma cert as for news releases. 


the advice given. “this has been the basis upon which aie dairy na rkecla pr 
has been carried out. Many technical problems have been handled Johny 
Research and Extension personnel. Some surveys were jointly made. 
Extension ioe a is tied ane to research, there is more _onp! 


net 


4 Hog) areas of the Bree The Se aoe situation ° feet jack ee 
i investment. ” ae SAN ucts esses tt a ANC) toe lenge eR ee Ona 


ioe 5 Ne - 


Pans has ven excellent cooperation with the Division of Agricultural 
in our dairy marketing work. Their attitude, like ours, has been that. 
is valuable only insofar as the information OP be aed is made available to 
who. can. oe it. 


‘i 


as oe eeeorn Over 80 fe meee were hela, hot which ov : 
eas os oe of Sela ee ae dee ieee not Re stat 


ees factories; Much is. left to ‘be a ‘on this pribien |: 
neously with "Transportation Conservation" came the request for. thee 
more. Grred milky. The oe were on Minne sota to tian aie milk a 


ns cand government. plants protided an. BS ea oy we we: ere 
ane Dy Phare oe sound Tinea Bee pea were be 


iter date. Nek oviae. clpnowiees: were degen) arakeaa: eo 


ib 


and too conservative. “We conferred en and ton 


n tion Peedeneniati ves, and hee industry representatives upon 
“More: important, over 80 meetings were. held (milk diversion), of which 
ere with directors of local creameries. Here again we worked very closely 
ne research people in dairy marketing and based our analysis upon available 

information. The result is that the milk ‘industry in Minnesota is 
rally well placed. Several plants that were built were definitely discouraged 
yy ea economists and post-war problems in these plants indicate that they 


pauitey Deiealonnent ; Brought on New and Intensified Problems. Even though 
chasing power is “strong and prices for dairy products. 3 abnormally high, there is 
ready indication of some "problems" in a number of dairy plants. These plants 
ome smali and some large) considerably expanded their plant facilities during the 
and postwar period at double or triple the prewar prices for materials. 
irrently there are too-many facilities in some areas and competition is keener 
m-ever for the available supply of milk. During the last several years a number 
meétings have been attended to discuss changes in marketing methods and consolida- 
_ tion of small operating plants. It is gratifying to know that industry groups who 
were violently opposed to consolidation of small plants when Extension dairy 
eting specialists first advanced the idea are now some of the strongest 

cates. 


’ 


16ir legal and A ae ee deans Many Scoeua tans had not kept up with 
the changes in Federal and State requirements. The help that was given a few 
associations by our Extension Dairy Marketing staff resulted in requests to help 
more associations. It was soon learned that the job of revamping Articles of 
Incorporation and By-laws is not merely a legal job, but one of establishing 
policies for the longer time successful operation of a cooperative association. 
ihe’ demand for specialists' help in this phase of the work is still ruming 

g on We consider ‘it. an GE por Wun yy because no other meeting and no other contact 
nds itself as well to learning the "inner workings" of an association. These 
neetings frequently lead to requests for other help on financial and credit 
policies, records, operating problems, sideline operations, expansion, etc. There 
pate earn but ana this work alone has been of profound help to our’ co- 


my Se Ms 


Eticn on Dairy Marketing Trends and Outlook fs Constantly Desired. No 
r topic has been more popular at annual creamery meetings and special industry 
sings than this one. Economists have tried to keep abreast with the changes 
pply and demand of various dairy products and the probable shifts from the 
facture of one dairy product to another. During the war and postwar periods 

se shifts have been many, frequent, and sometimes very fast. To call attention 


Beaeece abnormalitieswhas: at times avoided UaaE SE: cy Bal and expensive 


Ue seb ts Not Done. Ina moving world and a dynamic economy problems never get 
all solved. As we have solved some dairy marketing problems, others have arisen. 
of ‘the work we have carried on will have to continue. Some associations still 
eae assistance, | some have not yet agra Pes raphe financial and 


turn may Pemiees "adjustments. We consider ie our Posonety Maly to follow 
to bring facts and sound information based on good research, to analyze, 
and to help people think through their problems. 


pi 


“Marketing extension Wore is Maone oe heel cooperative 
marketing | organizations. operating in the State. Extension agents 
in the: organization OF 33° new cooperatives and assisted 194 cooperat ves ¢ a 
already established in solving one or more of their problems. These “227 co: 


operatives had a combined membership of 68,668 and a volume of business” ods 


million dollars. Agents report also that they gave pum toe assistance. to 262 
ee eles te and cals agencies. ahi ; 


, 
va 


eve ABE assisted 8650. farmers, ine were not members’ Of ‘cooperatives, 
indivi duel Ly. in eee and buyang: 268 million ee worth: OF Pree 


tetiote va Nae oe gee ‘associations a a ‘combined vo Lume eo business in ex Wee 
250 million follars. x ! 
Missouri's ee prod ducers continued their: evans 90. ae participa 
the cotton production and marketing. program that has increased per acre yiel 
mM percent, staple length by 1/16 inch, improved the uniformity and prestige one 
Missouri cotton on the market and added: eames ihe iO million uy the peor! 


cotton in eta 


vet 


\ 


a - 


Goumty Livdstork Connietees 


ae have been necessary since, gogantien Ae nestite tte “ 
meet the new marketing and production problems of the postwar period. 
counties RUG cave committees. Total menuanencn reached a shea: 


! ' Wo = hy A a 
1 


‘the’: ‘first countywide preven planning eating) of seideted: “eon 
were held in Highland and Warren counties in 1933. . By 1937 committee 
had Spread to le lp ae southwestern ‘Qhio- counties. Rone committee 


on ne dea ‘for all sadonaeten Rivest cs men. Clark eet stool 
imilar ae in a. ne on. _ these gh ae oon ee are 


J attendance and ee have ae from this changes 


“such, aetivities would. bea about. some. “changes » or ae 
As a oleae action ivi cbere Wi 


is year’ s aca were generally more ef ffective than in previous years, 
se of committee personnel revision, better planned action activities, and 

pO weather for attendance. Butler, Clinton, Huron, and Richland reports indicat 
hat these rt ee had the most effective action programs extending throughout th 


 Committeomen | in each county are key livestock men. Programs planned for the | 
are broad, aggressive, and helpful to producers, marketing agencies, process- 
and indirectly to consumers. Activities are adapted to needs of each county. 
ds covered include truck transportation, marketing hogs, price regulations, 
uction goals, lamb pools, cattle tours, swine feeding, disease control, State 
lation for control of faulty market practices at interior concentration yards 
many other related subjects. . re 


ey Hemet ine and production improvement programs developed by committees functi: 
ee Sospadnbeed when a market agency is sas to provide any needed special sale: 


“ ‘The year 1947 ends with sixteen ane lamb pool mimeee ati and production. 
grams scrving twenty- one countics. linton County, which marketed about 7,000 
ad in 1946 was the first county to adopt this program, is ending fifteen years 
nc and sixteen years: oi flock os. work. 
ce is estimated that more than 70,000 lambs were marketed through pool 
grams during the 1947 marketing | season. About .7,700 head from southwest Ohio 
pools in five counties were sold through the Cincinnati market at an average of 
about “1.87 per hundred or $1.63 per head about the average market for other lambs 
don the days pool lambs were sold. It is difficult.to make comparisons on: the 
ver. 63,300 head since they were sold Vaehive 5 other channels. It is estimated 
th at least. ol. 50 per head premium on’all lambs was received. Since about three 
fourths of all pool lambs have been Seen Deke in the top two grades,iit seems that 
( timated ‘$100, 000 gain. ‘to farmers in the sales of these finished market pool 
legis conservative. However, the biggest gain to farmers comes from selling mc 
her aye ttey marketable see of desirable woaenee 


ie ee SOT TAROTA 


ity Conservation Drive. 


Lee general tie quality of eggs produced and Tier eatell by South: Dakota 

ers has not been regarded by eastern markets as being of top quality. Asa 
prices received by farmers have been rélatively low as compared with 

Sy chpame producers ‘in the United States as a whole. 

or these | reasons and because supplies of eggs  Speaabiia to consumers 
ected to be less than a year ago, an educational, program on. quality was 
Meters eS Py. pau the poultry and economics specialists. 


tart the year Oo fective” ‘State ee grading and marketing. short. course | 


nee 


eee Ribera: in South icote Pop cegen mace of tho. nee State grading 
Service, poultry department, and extension poultry and economics specialist 
conducted the program. i . 


production and marketing was released to all newspapers. At the close of the J 
an article on quality marketing of eggs WS published in the Farm and Ranch 
Economic Review. In this article the candling and grading of eggs according ‘to 
U.S. consumer standards was discussed, | A practical system of grades was su 
for use in purchasing eggs on grade from farmers.” haan See 


In March a special circular on South Dakota ee ‘production and prices was 
prepared for extension agents and egg buyers. 


f 
. 


WISCONSIN | 


Milwaukee Wholesale Drs Adee Market Project 


5 ee are ee 


On January 7, 1947, a group of wholesalers, farmers and represenaeee from 
» othe city planning office, railroad companies and College of. Agriculture met in t oe 
Me City: Hall to discuss methods of initiating ccllective action “Which would result | 
a creating’ a satisfactory produce market for thé Milwaukee ALCA any 
wholesalers and farmers was appointed. to undertake leadership to y aeaen group | 


participation to the project. This committee requested the University of V 
o College .of Agriculture to PEED aT oS EA concerning pe ent Bee conditions 
the type and size of merket needed, 

tures, location of market, and kind of er eanbant a and nanagenent« 

was made. and report. will be publishe din the near future. 


: In Renee on to De RPA on of the ip fa aie Dae report, the major : 
“accomplishments. relative to this project are the. development of group particiy 
and group unification in a plan to construct one large central wholesale prod 
market for the Milwoukee. area. Prior to this year farmers, wholesalers, job er 
etailers, railroad companies, consumers , trade. and business. associations anc { 
government officials were interested in the building of a market primarily to mee: 
their own individual needs. The plan which now has the support of the above 
mentioned groups is to provide the Milwaukee area with one large market owned b: 
public marketing authority and to operate on a non-profit, self-liquidating basis 
The program of reorganizing and relocating present wholesale produce markets 
Milwaukee is of much conceryand interest to many groups and to bring. collect 
ae ps these iene necessitated numerous lds aegis and. conferences on 


Another major ‘aecomplssinent | with reference to this project» was the 


wa Cee: Beek par for he week? The program was erate ibaes ee and i 
nued through September. Many personal contacts had to be mede with wholesalers 
bers and farmers to solicit their participation and willingness to cooperate in 
ng available the necessary data for. the radio broadcast. Assistant County Agent 
‘lose prepared and delivered the radio scripts. Several conferences were held 
officials of radio station WIMJd and Milwaukee > Journal public relations 

tor to obtain their cooperation in this program. © 


ARIZONA ne Oot Sais 


: With approximately ¢ one= -fourth of our “iprigated area in alfalfa and more than 
( -half.of our alfalfa in Maricopa County, the project work was ‘concentrated in 
hat county. ‘Alfalfa hay supplies were sufficient during 1947 to meet all lemands. 
nsiderable pasturing was. practiced and somewhat fewer numbers of beef cattle were 
d out. The price of hay dropped to approximately $18 per ton and remained there 
roughout the summer. Alfalfa mills reduced their output and the supplies on 

nd December 15 were not burdensome. A shortage of irrigation water during 1947- 
tly reduced production., Summarized briefly, production in 1947 was small 

rred with previous years, but demand. likewise was not great. Reports are mace 
\ able. to the cooperators: and to the public, and special reports are frequently 
ent Gut. Publicity acy prepared as deemed necessary. Rather regularly the report 


$ 


NS oe a he ame of alfalfa prices over a Panis of yeere > ee on alfalfa 


CALIFORNIA 


a ee 


; Ae ise aiden conference” is a.programmed conference held in various sections 
the State with representatives of nearby county extension staffs at which the . 

scialist presents a prepared piece of.timely subject matter. During the year 

sectional conferences were held. Support prices were’ discussed in sectional 
erences at Redding, Yuba City, Sacramento, Merced, Tulare, Santa Rosa, 

igeles, and Solvange The effects of banking and wartime, government fiscal | 

y on the price level were discussed at Santa Resa, Yuba eek Sacramento, 

ed, Tulare, San Jose, and Santa Ana. The outlook situst tion was discussed at 

othe ees in relation to 4-H club projects Was, de at San Jose, 

‘The ae real estate situation was peeo ue soe at aie 


is Fruits cind Vegetables 


aod 


‘The various vegetable ‘products produced an the Spee oe etd as a hal 
ae pota toes. and onions, were marketed, with ‘very little difficulty. ‘The 
‘crop moved out at the going. market price, which | was above. the price support 
Therefore, no price support machinery was necessary as in pes when OPER e- 
50 cars of potatoes were APU eee under that program. 
The main marketing difficulty in 1947 was in the marketing ee acne of 
_ peaches and apples that were produced in San Juan and Rio Arriba Counties. — 
- Fruit and Vegetable Market News Service information was sent out four times 
September thrcugh October to about 300 shippers, distributors, and buyers of 8 
. similar letter was sent out regarding a sluggish bean market at Deming. 
County agents in Dona Anas Eddy, Chaves, Curry, “Rernalillo, Colfax, Grant 
Otero Counties were kept posted on prices of cottonséed and alfalfa seed: by 
4 letter, usually sent out from the State office every Monday. In this WAY» county 
agents in: the various areas could make comparisons of price differentials an 
“information. available to farmers of prices paid in omer, counties. — ; 


Livestock OB OEE aes 
This. service dates back to August, 1939, when ‘the Extension Service 
issuing be report indicating the location, market, and date for different. 
Vivek livestock, and the time when they would be available for. sale’ in ‘the 
- counties. This project’ was continued from 1939. through the fall jen 1944. 
(that time, 2. strong ‘deriand for meat and livestock products has not ‘creat die 
- livestock marketing problems in this State. It was not necessary to use. tt is a 
service during 1946. It will be placed in use again. in (1948 | af the - situs ° 
warrants it. 


Grain and Seeds 


oe 


+s 


i \ Grain marketing received ‘but the light touch. Wallowa Grain Gro 
Enterprise, the principal grain handler ae ‘the Wallowa Valley, was ee 
occasions on Sta ne policies, pooling, finance and capital hee 


Northwest wheat into “national and international lsthibubion. 


a . tiie 1 


patina, of aad Aedes Sune coe! ‘this title.” 

n- 1940. bought the individually owned seed PON rete a at | on 
understanding with local growers that. ‘the ae ean ultimate ay 
a Deore formed, 7A aie at Monroe. 


a for! a merger Pecans the “forme tion. Of e new con see 
ge Oil properties at Monroe and those of. the flax group, ‘alo : 
as for. ee debt Pcs bait hagas and ape me 


¢ irreconcilable ‘developed and the operation 
This eat could es beon held to 


Clackamas: County § Seed Growers Association was assisted in formation. The 


Te 


The assistant specialist visited growers and shippers in the Boardman district 
, in the Vale-Owyhee area and consulted with them relative to Shipping practices. 
It was’ apparent that many potatoes were being shipped from these two districts that 
were not yet sufficiently maturod tc stand distant shipping and many of the com= | 
nts of receivers were justified on the basis of immature stock. These objectives 
sed in a conference between the Union Pacific Railroad agricultural agents and 
research staff of the Division of Agricultural Economics looking toward the 
al ofa research Brey ke af the fae and shipping of these eee 


There was organized 
rvision of Oe aa ind eatin: one car a month in.the Central Oregon area, 
nd two. cars per month in the eee, Basin area. The Central eee sae 


e of arrival and at the ois ene -Similar observations were made in the 
eee area. The results are to be published as an Experiment Station bulletin 


UTAH 


ct Assistance to Farm gOS ae 


Five new cooperatives were’ established in Utah in 1947. The marketing 
alist assisted in Ens ogee papers’ end in Wg these associa 


ae marketing specialist met with boards of, directors and managers of 12 | 
izations and rendered assistance with business management ani accounting 


4 ih. 


Reacene’ reports were prepared and business management recommendations. made for ! 
of the above associations. In each case meetings were ealied with the board of a 


2 dire 


ak ad ey hentbebe of Portus ise tO assist them in developing education vill 
ith ' members and operating their associations accord ding to established | 

ne tive principles, This type of work is needed mainly by the smaller 

: we associations grow in volume they are urged to hire more oP? suis 


a ‘The popes as epee ee has “continued ‘to. ‘serve as. se 

Council of Farmer Cooperatives. This Council has a membership of 40 act 
operative associations representing approximately 25,000. farmers in. the St 
secretary, he has had eet ast ane in er eb eae and eae the, iG 


eo work of this ae 


the iperaition of chair respective LS Gel Periodic ec bunge are hell as 
representatives cf the various cooperatives assembled to discuss common Probl 
The Cooperative Council is proving to be an effective way of reaching more c 
operatives and rendering more educational assistance than would otherwise b 
case. Much of the Extension elucavional work in marketing is Cone on thi 
contacts with Se oeigee al Council members + 


“Agricultural Marketing ae of 1946 


ee ee ee AOE AO LER a 


t 


mee working comnittes se three, composed of a rennet ae from the Ext ens 


int Utah under provision eek Title Ff ofthe ENED, iareu Act of, ‘194¢ 

Several meetings were held with representatives of commodity groups in the S' 

discuss provisions of the bill and obtain suggestions as ‘to marketing proble 
whith should Be worked on both by ‘the research and the oe aivisicns 
icbilege. 

PoLtis Pec sau, AN thos Sy ee will be ay en ea Bs additional pe 

ee be hired to: ‘initiate new.work in marketing during LO4Bs ie 


WASHINGTON ; 


marketing questions itn ean 


‘-! 


Following this, conferences were held with marketing research workers - 
Jepartment of Agricultural Economics of Washington State College. This provi 3 
wr opportunity to-.bring the marketing problems from the field to the resear an 
workers. and assist them in planning research to meet: these needs. bi 
recognized that marketing problems should be anticipated a year or two in 
possible. This is to provide the research people time to do an adequate job” 
lave pertinent. material available in time to be of greatest value -in oe sol 
eae Mee a it ; Nich : wl 


ay 


WYOMING 
. “Es handled ‘through | news releases and subject matter specialists. 
n economist attempts. to keep county workers and State specialists 
on material, trends, cooperative news, prices, et cetera. ‘Only three talks 
ven on cooperative wool marketing in 1947 - one at Worland to the wool 
. the northern half of the State, one at Kemmerer to wool growers in the 
" off the State,and one at Laramie to a wool growers" short course. A 


cea in Fremont County indicated 26% of the farmers: belong to a co-= 
ne association and 4076 1 more ous Jotn one if one were available. 


greatest as in this: area. “Indeed, ie. of. the Gee ‘operating | in te. ‘coun 
than 200 ieee are in this siceunir a Eee | 


iss 


. as harder on the farm. When it was easy for aus Smith to oat a sobs 
plant, there wasn't much inducement for her to keep on with her market activi 
Now, es this situation seems to be ee itself and the future-of 


Pp Pecey cent over the war years. 


The "seller! $ s market" , 


2 ae 
has O76 
poeteoe, pie note: and SE eae 


t 


These markets for the most part are ae in Sacer cool, Le 
buildings with closed counters and shelves. 
“ho of the Seas “home demonstration agent. 


tion. It has about 20 women who are market neuer and who sell regularly on 
ee pen che Th Wears and coneuonns: Ge eee ee members have > 


farm women! i markets are eee ate The 
cooperatives but have simply not poe the 


Some farm women * 's markets are very large, 
bana market, more than 250 sellers. Others 
2 AO: alan! sellers. pbk between are such 


The ‘principal, pabEee for en epteen. ‘on an Ls basis this year ‘was 
curb pune home demonstration markets e The principal ches for unorganized 


ss markets have increased this year in eee and size. “pfeptene: have 

n in management, and pricing policies. In some cases farmers are buying produce 
resale at the curb markets. Farmers : need to plen their REBORN OLE CE for their 

, and try to grow more of the products that consumers want... The following are 


les. of these markets over the State. 


eae Mae ebay bene Fete heely aul oe of Phillips Coumty:,. "Quite a 

hot. women in the county sell their surplus food supply at the local curb 

at Helena. This year there has been a heavy demand ay poultry and dairy 
pete has also been a demand for fresh vegetables." 


Margaret H. Brownfield, Home Demonstration Agent of Washington County: 
ing 1947 the Farm Women's Market has had 17 members. Three new members have 
eRe and ‘two have. Ace eee aia 


9 Mthis ig the 17th year of loperebi one of the ae ss and the ‘women did an 
imated $15,000.00 business. 


"Products sold.at this market include fresh flowers: and bulbs, herbs, nba 
canned: ‘fruits, vegetables, meats, jellies and preserves, butter, eggs, fresh beef. 
eke cured pees lard, poultry, Persian lamb skins, fresh garden produce, fresh 


Sainte year ‘the. women have studied improving the marketing of their products 
ay improving the quality of their canned products at. special meetings conducted i 


y specialists." 


MISSISSIPPI 
ome Demonstration Club Markets. - 


as club markets whave ele, a See need in ye farm women's lives. They 
e provided the means to improve many farm homes and have enabled parents to Sendy 
r children to college, and have paid off mortgages on the land ‘and home. me 


They lve brought about a better understanding between farm women and city 

n. Many fine friendships have been formed and social, contacts made. They have 
dened the farm women's outlook and helped in raising the standard of living. Ms 
he following report from Jones County illustrates some of the things that’ market 


ers are a with the sane ine: make from sales on the ae eines \ 
4, - 


a Baek hee iewoat Prom hereto é Paetine known as the 
ferhes: that first, eae amounted to $810. 09. 


yh ctl cl aba ieee es pi Dee ee Ege ee bait 
En ae be fi 


lbs 


"Two years later the group leased a city lot and the Board of Supervisors 
appropriated $150.00 for building materials. Husbands and some of the market 
members constructed the building and the women bought a wood ee, for heat. 

Meira selling counters were boards on Sawhorses« 


"The county home agent and Be soe Peta: Ses ‘helped the market 
members to improve the produots and their market building. The building has 
-pbeen increased to 20 X 60 feet with nine counters built with adequate storage 

space and it has been painted both inside and out. 


oe "Market sales, too, have grown from year to year. The members have realized 
4 an: income of $44,000.00 in nine years of operation. 


"During 1947 the members installed gas, bought two heaters and screened 
windows. All members secured health certificates for the year and took a food 
handlers' study course at the Health Department." 


TENNESSEE 


The marketing of home products and the rural arts and crafts programs are both 
less than 20 years old in this State. One of our aims has been to sell both progr 
to the rural people. In‘order’to do :this, we must let them sec a market in operaas 
tion, see crafts, make them, and use them. 


This.year we have reached every county with pictures, feature storiés, and 
radio broadcasts and we have almost reached every county with a demonstration or 
with ae uae making’ something. Considerable effort has been. given to se 


a There were 17 curb markets in operation in 1947, in which $67, 000 dame of foc 
. and crafts were sold. Special day markets, roadside and club markets accounted fc 
feu. about $2,000 sales during the year. 


TEXAS 
Objectives of Home Demonstration Marketing 


The home marketing demonstration includes both immediate and long-time i 
objectives. The ultimate objective is to help raise the standard of living and tr 
‘standard of life on the farm. The attainment of these standards will enrich rura! 
Tife and enable the farm family to: make its best contribution. The immediate 

objectives are to: 


a. Study market needs as county. 4 

\ iy s . 3 

; b. Study the sieremn ities Lor eerie Or exchanging high UE EE Sy. ei 
e farm produce within: the county. a 
Y se 
ie 


: c. Study the opportunities of selling cooperatively high quality: — | an 
. farm produce to other sections of the State where such products ae 
: ~ cannot be produced locally. 


d. Study to- buy through pooled orders products (not grown locally) 
from other- sections of the State and put of. the. State, 
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to establish oa processing = plants on or ee the farm. 
This will provide more local employment; enable ‘fresher and better 
products to be processed; and eliminate the cost of unnecessary Biya 
ape of pe anes: transportation. ie Sir ek nay gee 


61 EN: Finke Asia aint : $ 
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To. fenbabligh an pefici ont eine system ee wi cacaaly | 
and economically supply good farm products to consumers, This 
means streamlining the cost of production so that the farmers 
ei will get a reasonable profit, and yet sell ata price that the 
consumer can afford to pay 


ie, 


To decrease the cost of certain farm products to be processed by 
establishing small permanent processing plants near where products 
are grown. This will eliminate the cost of some of the transporta- af 
tion of products to big processing plants and of shipping the ae 
processed products back to the consumer. 


os _ To encourage a greater use of the facilities already established. 
For instance, canning plants might be used the year round by 
canning fruits, vegetables and meats in season. Many of these wht 
perenes are used now only during the vegetable season. we 
To encourage a Seen use of cooperative plantas This might be 
done by enlarging their activities. For instance, a creamery 
might handle the grading, storage and selling of eggs. They might 
also be districuting centets for fresh fruits and vegetables 
bought through pooled orders. 


Sy ay To encourage. the building of more freezer lockers anda greater 
use of those already built. ; 


ie To encourage wae vane of more A yavetinl and processing ae 
eee near produerion centers. : | 


ay, bite Sedona ent ibn council. The council marketing committee is one of 
he s anding committees. It is composed of a council marketing committee and one 
ogra chairman in cach club in the county. Producer and consumer education 

ra Bone ee by this eee Products or commoditics abet by farm 
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The club marketing chairman reports to the council marketing committee the 
marketing needs of the club. She lists ‘the orders of her community, collects the 
money and sends it to the council marketing committee for products bought through 
pooled orders. She is responsible for distributing them. 


Some Results 
As a result of the 94 demonstrations given by the specialist in home 


marketing and 1,739 demonstrations given by the county home demonstration agents 
in 128 counties, 6,623 families in 90 counties report having improved. 


